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Successful cause marketing campaigns become relevant at a local community level
by encouraging participation across your brand footprint and/or soliciting participation
at the local level.
The most important role for the dealership is to promote the campaign and layer in
relevant social sharing and thoughtful conversation. This is a unique opportunity to
highlight the good name of your dealership by communicating with consumers about
something other than selling cars.
First, you should decide on the promotion format and media you will use. Templates for
both digital and print are available for you to use with this campaign.
Then select someone from your organization as the campaign leader. This is the go-to
person and the person responsible for managing the campaign for your dealership.
When activating a cause marketing awareness campaign, the partnership between
your brand and your nonprofit partner should be felt at all levels of your organization.
Make sure that your employees and team support the partnership and are engaged in
helping both parties meet their goals. As the old adage goes, it really does take a
whole village.
Finally, get everyone at the dealership involved. The best way to create employee
engagement through cause marketing is to involve employees from every level of the
organization right from the beginning. This makes the program feel more like a team
effort and less like a corporate mandate.
It is critical that employees understand the difference between advertising and cause
marketing. Unlike a sales promotion, these campaigns are not intended to drive traffic
to the dealership. They are about highlighting your values to the community,
demonstrating a commitment to social causes that align with your dealership and, and
interacting with your customers about things that are important to them. We call it,
“show me, don’t tell me.” The result: become top of mind with a customer when it
comes time to buy or service a vehicle.

Prom and graduation should be among the most memorable time during a student’s
high school career. Statistics have also identified this time of year as being one of the
deadliest. Too often parties and celebrations turn tragic especially when alcohol and
drugs are present. The goals of this campaign are a) help guard against the illegal use
of alcohol and drugs, b) reiterate the dangers/consequences of impaired driving, and
c) reiterate the importance of making smart choices and developing good driving
habits that help keep everyone safe during this season of celebration and throughout
the summer months.
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Change starts by knowing and understanding the facts, raising awareness about the
problem, and coming together as a community to learn about the solutions. The
messages of this campaign are targeted to prom goers and other members of the
community with the understanding that safety is a shared responsibility.




Prom goers: The primary call to action focus on the safety of the prom goer and
helping to ensure prom is a fun and memorable experience
Other students: Other graduating seniors, students and friends are asked to also
support smart choices and always use smart judgment as passengers
Parents, guardians and other members of the community: Adults are asked to
pledge not to provide, purchase or serve alcohol at any prom or post-prom
function. Adults are also reminded of their role in helping teens develop good
driving habits.

The slogan selected for Senior Promise 2017 is “Dance with your date not with your fate”
and was developed by students from Helix Charter High School in La Mesa, California.
In their entry, students explained, “Our slogan is to remind students to enjoy the
celebrations of prom and graduation. The present dangers of taking a few sips of
alcohol, smoking with a few buds, or recklessly driving, lurk around every corner. Prom
and graduation is a time for fun, not a time for taking chances and making bad
decisions. So grab your partner, kick off your shoes, turn up the music, and take this time
to dance with your date, not with your fate.”
Visit www.seniorpromise2017com to view the pledge promises

Before activating any type of awareness campaign, it is important for all stakeholders to
know the facts and understand the campaign objectives and desired outcomes.

The Facts

It is the time of year most high school seniors have been looking forward to since school
began. Classes are winding down and senioritis is at epidemic levels as thoughts turn to
prom night, graduation, celebrations and summertime fun. It’s an exciting time, yet all
too often, these parties and celebrations turn tragic especially when alcohol and drugs
are present.
How serious is it? Statistics identify this as one of the deadliest times of year for teens,
with seven of the top 10 deadliest driving days occurring between Memorial Day and
Labor Day.
According to National Highway Traffic Safety Administration (NHTSA) statistics,
nationwide, 48 teenagers die and another 5,202 are injured in car crashes on a typical
prom weekend.
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Desired Outcome

Safety is a shared responsibility. The campaign will raise awareness and guard against
tragic events by asking everyone to make a pledge to support smart choices and safe
driving and help make this a safe, exciting, and memorable time for the graduating
Class of 2017.
How do we do it? Each member of the community is asked to sign a pledge
supporting smart choices and safe driving. Pledges are formatted for prom goers, other
students, parents, guardian and other community members.
A pledge from prom goers to
 behave responsibly before, during and after prom,
 no drugs or alcohol at prom or any pre or post prom events.
 drive sober, drug free and well rested.
 Not speed or drive recklessly, text while driving or create any other distractions
that could cause harm
 Always buckled up … even in the back seat.
 abide by all rules of the road, including all provisions of the graduated driver
license law
A pledge from other students to
 Support the smart choices being made by their friends
 Make the same choices for themselves
A pledge from parents, guardians and other community members to
 be supportive of the choices being made to ensure the safety of their
son/daughter and their friends
 not to purchase, provide or have alcohol available during or after the prom
 not serve or have alcohol available at a pre or post prom event that is hosted at
my home
 pick you up if you are in a situation where you feel it is unsafe for you to drive, or
unsafe for you to ride with someone else
 lead by example
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1. If you have already received a username and password to login to the
NFTSD.org member section, please skip to the Dealership Activation section
2. Complete the dealership information page located on our website or by clicking
this link http://nftsd.org/dealership-application/ Remember, it is important to
select a primary point of contact at the dealership for this campaign.
3. A username and password will be sent to you along with a link giving you access
to download all asset templates created for this campaign
4. If you are partnering with a school for this activation, please remember to
include the following information:
 School Name
 Full Address
 Date of Prom
5. Please provide a high resolution of:
 Dealership logo
 School logo
 Acceptable formats: jpg, pdf, eps, png, or psd
Note: For a logo to be used in printed materials, you will need a high
resolution copy at least 300 dpi or greater.

1) Decide on your level of participation. Some ideas would be:
a) Print campaign to raise awareness at the dealership with posters, flyers or
postcards
b) Digital campaign using web banners that link to the pledge
c) Electronic mailers or messages
d) Events or activities at the dealership for teens and parents (workshops,
demonstrations, students engaging with customers, etc.)
e) Local contests or awards
f) Any other activity focused on raising awareness
2) Log onto www.nftsd.org
3) Click the Member Section tab located at the upper right side of the homepage
4) Enter your username and password
5) Click on the tab to the current campaign: “Senior Promise 2017”
6) Choose that assets you will use to promote the campaign. The following templates
and promotional information are available for download:
a) Campaign materials that can be co-branded, with instructions:
i) Flyers
ii) Articles for newsletters and other customer communications
iii) Postcards
iv) Posters
v) Press releases
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vi) Social Media
vii) Tent cards
viii) Web banner
b) Other assets with instructions:
(1) Email signature bars
(2) Campaign logo
(3) Campaign slogan
(4) NFTSD logo
(5) Instructions for use
Note: NFTSD will continually be updating these materials and adding new templates.
Please check back regularly. Please contact us if you do not see something that would
be useful for your local activation.

The success of cause related program starts at the top. The dealership General
Manager or CEO is the champion for the cause and employees must believe the
reasons are genuine and compelling.
It’s also important to choose a cause that you and your employees feel passionate
about; nothing takes the good feelings away from a campaign like a half-hearted
attempt at doing something good. Cause marketing takes some extra time and effort
and it will be obvious if you’re only doing it for your own benefit and not for the benefit
of the cause as well.
Employee engagement is key
• Involve all employees
• Talk it up – you will win employee buy-in only if they understand the cause
and the need and see it in action. Keep the program visible to employees
and remember to talk about it during staff meetings and in employee
communications.
• Employees will develop a sense of pride around what the dealership is doing
and they will be proud to talk about it when there is substance to talk about
Identify a core group of employees who will champion the responsibility of the cause
program, researching community/demographics – deciding how to implement this
from a marketing perspective.
Create an internal marketing campaign to inform and educate employees
• Hang posters in employee areas
• Ask team members to share real life stories or events they know of or heard
about. That will demonstrate how so many people are affected by these
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tragedies
• The more you talk about it, the more passionate the team will be to embrace
the cause
Be “proud out loud” and don’t be shy about letting the community know what you
are doing. All your great cause-marketing efforts will be for nothing if you don’t
advertise what you’re doing. Don’t feel bad about advertising your hard work; this will
benefit both your business and the cause you’re devoted to. Involve the students in
an ongoing local PR campaign. Your dealership will benefit from more earned media
if the release or advisory is teen focused.
And remember, social media is your friend; don’t ignore it. Used correctly, social media
helps you reach your target group and raise awareness for your business, your
commitment to social responsibility, and your non-profit partner.
In the end, everyone will get the publicity and everyone wins.

NFTSD will provide each dealership with talking points to share with all employees. It is
especially important for all customer-facing employees be familiar with the campaign,
the cause you are supporting, the school and date of their prom. Everyone at the
dealership should be encouraged to be talking about the campaign throughout the
duration.

Ideas for the Service department
A common mistake made is that most dealerships focus on campaign promotion in the
showroom. It is equally, if not more important to being the campaign into your service
areas. Here are just a few ideas:




One of the templates available is for a postcard. This or a similar printed piece
can be stapled to every repair order or receipt before handing it to the
customer.
Include a card with every vehicle delivery (and of course every new car
delivery.)
A flyer or postcard that can be left inside the car after being serviced.
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If your dealership is partnering with a
school
If you partner with a local high school, the first step is to explain why you have made a
commitment to this campaign, and for them to know the facts and understand the
campaign objectives and desired outcomes. Share the concept of this campaign with
school administration/prom committee to get their buy-in and participation
commitment
Once you have received consent from the school, please contact NFTSD and provide
us with the following information:






Name of Dealership
School Name
Full Address
Prom date
If available, a high resolution copy of the school’s logo/mascot
 Note: For logo to be used in printed materials, you will need a high
resolution copy at least 300 dpi or greater.

Brainstorm with the school administration, faculty or prom committee on ways to jointly
promote the campaign message and call to action to:
 Prom attendees
 Seniors who are not attending prom and other students
 Parents/guardians and other community members
Assets available to school:
 School poster
 Flyer
Social media messages

Selecting the right partner
Selecting the right program partner can sometimes be a challenge. We recommend
you look for partnership opportunities with a local high school, junior high school or
middle school that has an existing YPO program at the school or the desire to start
one. Keep in mind, this program is about helping teens, and teens will create the buzz
and become champions for your program.
If you cannot partner with a school, we can assist you in finding a local community
alliance, or similar type organization that works with teens and identifies teen driving
and/or road safety as one of their areas of focus.
In addition to the awareness campaigns, the dealership and its YPO partner have
opportunities to participate in other Foundation sponsored teen related safety activities:
• A parent/teen new driver workshop hosted by the dealership
Senior Promise 2017
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• Foundation sponsored student competitions (e.g.: Phase I of Senior Promise
2017)
Keep in mind that throughout the school year, your YPO partner will pursue the other
objectives that support their mission. We encourage the dealership to maintain an
open dialogue with the YPO and find other opportunities to lend your support. The
dealership and YPO are invited to participate in all Foundation led awareness
campaigns,

Senior Promise 2017
Dealership Campaign Activation Instructions

P a g e |9

This is what we referred to as “relevant social sharing and thoughtful conversation.”
NFTSD will lead the social campaign and provide participating dealerships and schools
with relevant and meaningful messages that will have a call to action for the
campaign.
We have created a social media calendar that can be accessed in the Social Media
tab of the Campaign Assets section of the Dealer Portal. The assets/creative images for
each message will be uploaded to the folder for use by participating dealers. .
We also encourage participating dealers to Share our Facebook and Twitter, along with
a personal message of support for the campaign from your dealership.
Follows us on Facebook at www.facebook.com/NFFTSD
Follow us on Twitter at www.twitter.com/nfTSD
IMPORTANT NOTE: Throughout the course of the campaign, NFTSD will be updating the
social media calendar and adding new assets for you to use.

Please share your stories with us
We want to hear from you. Please share copies of your co-branded assets, articles, media
coverage and photos. With your permission, we will post as much as we can on our website.
We believe it is important to be proud out loud especially about the great work everyone does
in his or her communities.
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Posters & flyers

INSTRUCTIONS TO COBRAND A POSTER
After you have downloaded the editable pdf file, you
can begin to add the dealership logo.
The area reserved for the dealership logo is located at
the bottom right of the poster.
1. Click on the image icon
2. A window will open to select the image you will
be using.
3. Click browse and select the image
4. The file type should be “All Supported Formats”
5. When you select the file to use, click Open
6. The image will be resized to fit the field
7. Click OK
8. Click File>Save As
9. Save the file using a unique name, either as a
pdf, jpg or bmp file
The original file is formatted as an 18” x 24” poster
and can be resized proportionally.
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Postcards:
Instructions to co-brand the Postcard
After you have downloaded the editable pdf file, you can begin to add the
dealership logo.
The area reserved for the dealership logo is located at the bottom right of
the poster.
10. Click on the image icon
11. A window will open to select the image you will be using.
12. Click browse and select the image
13. The file type should be “All Supported Formats”
14. When you select the file to use, click Open
15. The image will be resized to fit the field
16. Click OK
17. Click File>Save As
18. Save the file using a unique name, either as a pdf, jpg or bmp file
The original file is formatted as a 4” x 6” postcard with bleed and can be
resized proportionally.
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Email Signatures
Adding a signature bar with logo in Outlook

1. Create a new email message.
2. On the Message tab, in the Include group, choose Signature > Signatures.

3. Under Select signature to edit, choose New, and in the New Signature dialog
box, type a name for the signature.

4. Under Choose default signature, set the following options for your signature:
o In the E-mail account list, choose an email account to associate with the
signature. You can have different signatures for each email account.
o In the New messages list, choose the signature that you want to be added
automatically to all new email messages. If you don't want to auto sign your
new email messages, accept the default option of (none).
o In the Replies/forwards list, choose the signature that you want to be added
automatically (auto sign) when you reply to or forward messages. Otherwise,
accept the default option of (none).
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5. Under Edit signature, type the signature, and then choose OK.
To add a logo or image:
1. Download and save the campaign email signature bar image.
2. Place your cursor under the last line of the text you entered for your
signature.
3. Click the image icon (see below) and select the saved campaign image
you
downloaded.

4. Click insert.

To link the image to our website:
1. Click and highlight the image
2. Click the hyperlink icon (see below)
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3. Add the address: http://www.seniorpromise2017.com
4. Click OK
5. Click OK again to save
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All logos can be accessed from the Member Section of the NFTSD
website
Use of the Logos
National Foundation for Teen Safe Driving (“NFTSD”) grants Foundation partners,
sponsors, supporters, including retail auto dealers, dealer associations and allied auto
industry partners (“SUPPORTER”) permission to use its Registered Word Mark and/or
Logos (“LOGOS”) as part of the its marketing and advertising programs.
Irrespective of the granting of this use of its LOGOS, any copies that you make are
owned by NFTSD. You must treat the LOGOS just as you would any other copyrighted
material, such as a book. You may not adapt, alter, or modify the LOGOS. Granting
use of the LOGOS does not grant you any Intellectual property rights in the LOGOS.
SUPPORTERS are permitted the use of the LOGOS during the time that you are an active
SUPPORTER of the FOUNDATION.

Guidelines for using the National
Foundation for Teen Safe Driving logo
When using the NFTSD logo, you agree to the following:
1. You may use the logo(s) only in the exact form provided by NFTSD
2. When a hyperlink is added to the logo, it should point to
i) The NFTSD website (http://www.nftsd.org) or
ii) A separate page on your website that contains the following wording:
About National Foundation for Teen Safe Driving
More teens die in automobile crashes than any other cause of death in the United
States. Countless others are injured. This is a widespread problem that requires a
combination of national and local actions. Working on the community
level, National Foundation for Teen Safe Driving builds alliances with businesses,
government, law enforcement, schools, parents and teens to prevent these
tragedies. We create a culture of safety that enables teens to positively influence
their peers and others to solve this problem.
Since beginning our work in 2008, National Foundation for Teen Safe Driving has
evolved to become a strong and respected voice in a nationwide movement
focused on teen safe driving. Change starts with understanding the problem, raising
awareness, and coming together as a community to find the solutions. In order for to
that to happen, we need to start with a common understanding of the facts and
the underlying causes for so many teen crashes.
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Dealers Driving Teen Safety is a program created exclusively for retail auto dealers to
lend their voice to this important cause. Throughout the year, NFTSD invites
participating dealers to take part in public service campaigns and activations
designed to raise awareness and engage teens and adults with specific calls to
action. Why teens and adults? Research shows that parents and other caring adults
delivering consistent safety messages positively influence teen driving habits.
OUR MISSION
National Foundation for Teen Safe Driving is a 501 (c)(3) non-profit charitable
organization dedicated to reducing the number of deaths and injuries resulting from
automobile crashes by promoting safe driving and passenger safety, through
leadership, education and awareness.
3.
4.
5.

You may not incorporate the logo(s) into any other logo or design.
You may not to use the logo(s) in a way that suggests that you or your company or products are
affiliated with NFTSD or its products or services in any way.
You may not display the logo(s) on any website that disparages NFTSD or its products or services,
infringes any NFTSD intellectual property or other rights, or violates any law or regulation.

Guidelines for using the Senior Promise 2017
logo
When using the Senior Promise 2017 logo, you agree to the following:
1. You may use the logo(s) only in the exact form provided by NFTSD
2. When a hyperlink is added to the logo, it should point to
iii) The Senior Promise 2017 website (http://SeniorPromise2017.com) or
iv) A separate page on your website that contains the following wording:

About Senior Promise 2017
Prom and graduation should be among the most memorable time during a student’s high school career.
Statistics have also identified this time of year as being one of the deadliest. Too often parties and
celebrations turn tragic especially when alcohol and drugs are present. The goals of this campaign are a)
help guard against the illegal use of alcohol and drugs, b) reiterate the dangers/consequences of
impaired driving, and c) reiterate the importance of making smart choices and developing good driving
habits that help keep everyone safe during this season of celebration and throughout the summer months.
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Change starts by knowing and understanding the facts, raising awareness about the problem, and coming
together as a community to learn about the solutions. The messages of this campaign are targeted to
prom goers and other members of the community with the understanding that safety is a shared
responsibility.

The Facts
It’s the time of year most high school seniors have been looking forward to since school began. Classes are
winding down and senioritis is at epidemic levels as thoughts turn to prom night, graduation, celebrations
and summertime fun. It’s an exciting time, yet all too often these parties and celebrations turn tragic
especially when alcohol and drugs are present.
How serious is it? Statistics identify this as one of the deadliest times of year for teens, with seven of the top
10 deadliest driving days occurring between Memorial Day and Labor Day. According to National
Highway Traffic Safety Administration (NHTSA) statistics, nationwide, 48 teenagers die and another 5,202 are
injured in car crashes on a typical prom weekend. For the past several years during prom weekend,
approximately 300 teens have died in alcohol-related crashes.
Senior Promise 2017 is a call to action for:
Prom goers to make a promise to act responsibly at all times, and especially when driving or as a
passenger in a car, obey all rules and graduated license laws that may apply, no alcohol or drugs, avoid
distractions and always buckle up – even in the back seat.
Other students are asked to support the smart choices being made by their friends who are attending
prom, and make the same smart choices if/when they drive and as passengers in a car
Parents, guardians and other members of the community are asked to pledge to support the smart choice
being made by prom goers, not to provide, purchase or serve alcohol at any prom or post-prom function,
and to understand the important role they play in helping teens develop good driving habits and stay safe.
Safety is a shared responsibility that starts with your smart choices and safe driving. Make a promise today
at www.SeniorPromise2017.com and do your part to make this a safe, exciting and memorable time for
the graduating class of 2017. And as a way of saying “thanks,” every time you make a promise, you have
an opportunity to enter a weekly drawing and valuable prizes.
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